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Introduction

The vision document comes from a collaborative effort between people 
from public, private and community backgrounds with a deep interest in 
creating a better future for Rhyl. It is based on the issues highlighted by local 
people and the suggestions, solutions and ideas of a great many more.

The process of developing the vision has brought co-ordination and clarity 
of purpose to efforts to support a brighter long term future for the town 
and the document itself is intended to be used as a consistent reference 
point for decision makers, developers and investors that will speed up the 
process of regeneration in the town.  It sends a clear message to residents 
and the wider world that confidence in and perceptions of Rhyl town 
centre are changing - and will continue to change – for the better.



A modern, distinctive seaside 
town that meets the needs of its 

community and gives people from in 
and outside Rhyl a reason to visit. 

Vision Statement



Key Areas 
of Focus

Public realm 
The appearance of the environment is 
key to how people feel about a place. 
Rhyl town centre currently suffers 
from poor-quality public realm. This 
is predominantly due to a lack of 
greenery, run-down shop fronts and 
neglected buildings, poor quality 
street furniture and signage with a 
lot of clutter and mismatched styles. 

Our aim is to create an attractive, safe and 
welcoming place, where people want to spend more 
time. We want to create a place residents can be 
proud of. In order to achieve this we are aiming for:

• Co-ordinated public realm with a consistent 
& simple approach to street & pavement 
surfaces, street furniture and signage

• Street clutter removed

• More planting & greenery with 
year round interest

• New open spaces & remodelled existing 
spaces with links between and to the sea

• Iconic public art

• Improved building frontages

• A lighting scheme for key buildings & features

• A robust management & maintenance 
programme for the public realm

A successful vision requires a holistic 
approach, drawing on a broad range of 
subjects, both tangible and intangible. 
With this in mind, five areas have been 
identified as key drivers for the future 
regeneration of the town. 

Following a brief summary of the current 
situation and subsequent aspirations 
for each of the topic areas, the vision 
document begins to bring each of these 
five 'threads' together and sets out what 
the future might look like.

Access and movement
Our experience of getting into and 
around a town centre plays a big 
part in our willingness to use it. Most 
people now approach Rhyl via the A55 
and A525, entering the town centre 
from the south over the railway line, 
before heading through a series 
of signal controlled junctions. The 
existing traffic system doesn't cope 
well with this as it was built to cater 
for a heavy east-west traffic flow at a 
time when the A548 Coast Road was 
the main access route into Rhyl.

The relatively complex one way system makes 
routes to parking and the seafront circuitous, 
with  visitors often complaining about a lack of 
clear signage. To address this we want to: 

• Identify better arrangements for prevailing 
traffic flows to access the town centre

• Consider opening up at least some of the 
High Street to northbound traffic

• Improve pedestrian and cyclist connectivity 
between the seafront and town centre

• Completely redesign the area of highway 
between the town centre and the seafront, 
simplifying the exiting layout, reallocating 
road space to pedestrian and cyclists.

• Improve directional signage and parking 
provision around the town centre 
following changes to traffic flows



Retail and Commercial 
Rhyl town centre, like many others 
across the UK, has seen its high 
street decline over the last 15 years. 
Pressure on household budgets, 
changes in consumer spending habits 
and competition from other places 
has reduced the number of people 
using the town centre, making it 
harder for businesses to survive.

This is not where we want to be. We 
want to bring about a significant 
increase in town centre footfall by:

• Strengthening the town centre with 
brands that fit the new Rhyl

• Supporting quality independent cafes and coffee 
shops, family restaurants and street food offers

• Encouraging good quality bars (with 
good behaviour) and live music

• Developing a wider range of 
popular leisure activities

• Improving the number of better paid 
jobs on offer in the town centre

• Creating new, modern spaces for people 
to set up in business and grow

All of these things will help bring back a wider range 
of customers with higher disposable incomes and 
greater spending power

Residential
Successful town centres should include 
a mix of different uses which help to 
create life and activity from morning 
to evening. Not only does this help to 
create a varied and vibrant place to 
live, but it also contributes to improved 
perceptions of safety. Residential 
development within town centres is an 
essential part of creating the right mix. 

Our aim is to turn Rhyl town centre into a place 
where more people want to live by providing a 
choice of quality homes. We want to do this by 
using vacant space or through making better use 
of occupied town centre space. We want to:

• Create an environment which enables and 
encourages private sector investment

• Raise the quality of residential conversions by 
establishing modern contemporary spaces

• Encourage the use of vacant  upper 
floors for residential use

• Encourage higher design quality 
by promoting creativity

• Improve the character and quality of the town 
centre to raise long term property values

• Encourage redevelopment of suitable sites 
within the town centre for new residential use

Raising Standards
The upkeep and cleanliness of our 
town centres strongly influences 
people's perceptions of them as 
places to live, visit, shop and invest. 

Ensuring that buildings, streets and open spaces 
in the town centre are well-maintained and 
cared for is an essential component of the long-
term vision for Rhyl. To achieve this we will:

• Engage businesses and property owners in 
understanding their legal responsibilities 
and improving the look of their buildings

• Take a robust approach to enforcement in 
the town centre. We will not hesitate to use a 
variety of legal powers to ensure that properties 
are maintained to an acceptable level

• Ensure that our enforcement approach is 
coordinated, consistent and transparent

• Work closely with the Rhyl Business 
Improvement District to improve and 
maintain the cleanliness of the town centre



The following pages provide 
a brief analysis of the 
main issues facing Rhyl, 
followed by a summary of 
the town's biggest assets.



Biggest

Issues
4



The wide tarmac of the parade and a 
piecemeal string of leisure attractions 
along the waterfront bisect the town 
centre and its beach.

The town has 
forgotten its 
beach!

Hello, 
I'm still here!

1 2  
A town of 
two halves
Broadly speaking, the town is divided into less 
affluent areas to the west and those with higher 
incomes to the east. Many locals with money to spend 
tend to avoid the town centre and go elsewhere.



Decline 
in retail

3

A number of larger national 
retailers have left the town, 
leaving behind an increased 
number of boarded up shops 
and vacant premises. Long 
term underinvestment has 
weakened the shopping offer 
and the condition of numerous 
commercial buildings.

Rhyl has lost 
its identity

4

Once a graceful Victorian seaside town and thriving 
British seaside resort, Rhyl's fall from its 'bucket 
and spade' heyday has been dramatic. Declining 
tourism over the past two decades has hit Rhyl 
hard. However, the town now faces an exciting 
turning point in its development as it seeks to 
shake off negative perceptions and redefine 
itself as a great seaside town once again. 





Biggest

Assets
4



The 
Beach

1

This painting was made by David Cox in 1854. Although 
it is over 150 years old, it is still recognisably Rhyl. 
Miles of golden sandy beaches and shimmering sky; 
the vast open space and sea front still stand.

Urban Street 
Pattern

2

Unlike many towns across the country, 
Rhyl's historic street pattern remains 
intact. It was designed for people to live 
in and this results in a very compact, 
accessible and easy to understand 
urban fabric with striking views towards 
the sea and to the hills beyond.



5 
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Accessibility
3

From the station to the 
sea in five minutes, Rhyl 
is a very walkable town in 
which you don’t need a car 
to get around



1hr

1hr

2hr

2hr

Connectivity
4

Denbigh

Prestatyn

Prestatyn

Llandudno

Colwyn Bay

Chester

Liverpool

Manchester

LlandudnoRhuddlan

Snowdonia 
National Park

Rhyl is incredibly well connected 
by both public transport and the 
surrounding road network. It also 
has excellent cycle connectivity and 
forms part of the National Cycle 
route 5 along the North Wales coast.

Liverpool

Clwydian Range AONB

Clwydian Range 
AONB

Manchester

Birmingham
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THE

STORY 
SO FAR



The 
community 
said...

Cater for the 
community and 

also consider 
visitors People and businesses 

expect the town centre 
to have a retail focus

Encourage the 
community and 

businesses to be more 
aspirational

The outcomes from an extensive 
public engagement process 
formed the starting point for 
this vision document. The first 
phase of engagement focused 
on understanding people's 
perceptions of the town centre 
and their aspirations for its 
future. The key messages coming 
from the community were:

Enhance the 
appearance of 

the town centre 
to improve how 

people think and 
feel about it



Enhance the 
appearance of 

the town centre 
to improve how 

people think and 
feel about it

Improve the 
perceptions 
of Rhyl from 

both locals and 
visitors

Give a 
reason to 
visit Rhyl

Get the basics 
right - toilets, 
parking and 
signage are 
important

The vision encompasses a range of different 
projects and ideas that respond to these 
community aspirations. It references several 
projects which are either completed or already 
underway alongside aspirational ideas that 
will be subject to further consultation during 
detailed development. The information 
below explains the various different project 
development stages and can be used as a 
key throughout the rest of the document.

Existing

Completed

Committed

Aspirational

Existing spaces and places that the 
vision seeks to draw upon.

Recently completed projects that 
the vision intends to build upon.

Proposed projects that are part-way through 
the design and planning process and will 
be subject to further consultation.

Just ideas at this stage. Subject to further 
design consideration, project procurement, 
funding, planning and consultation.



Summary of Investment in Rhyl to Date
Despite the challenges there are green shoots of 
recovery showing across Rhyl town centre. Recent 
major projects have attracted more than £65million 
in investment including:

• The new Pont y Ddraig Bridge and 
Harbour improvements

• Gerddi Heulwen new housing 
and community park

• A new Premier Inn, Cookhouse & Pub

• Renovation of the Pavilion Theatre 
and creation of 1891 Restaurant

• A new Travelodge and Marstons Pub

• The brand new SC2 Waterpark

With a focus on delivering a better experience for 
residents and visitors these larger developments 
have proved positive and been well received by the 
market. It’s not only the big stuff that’s positive.
New small businesses have opened up to join those 
already offering great products and customer 
service; new small office space developments 
are filling up; and beachside activity providers 
are investing and growing to cater for increased 
demand from locals and tourists alike.

Completed Projects
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Contemporary Living and 
Independent Retail Pilot
The project involves purchase of three vacant 
retail units with High Street frontages to create 
fresh new retail spaces at ground floor level to 
meet the requirements of growing independent 
retailers. The upper floors will be converted to 
provide contemporary apartments, making use 
of empty floor space to provide much needed 
homes and increasing the number of people 
living and spending money in the town centre.  
The project also involves purchasing the auction 
rooms across the road in St Helen’s Place to create 
dedicated parking for people in the apartments 
which will make them a more attractive offer.

Tech Hub
This project aims to redevelop the  semi-derelict 
‘Costigans’ building opposite the Train Station 
and bring it back into productive use. Providing 
modern, high-quality and flexible business 
accommodation serviced by ultra-fast broadband 
which will be suitable for a new generation of small 
businesses, encouraging them to set up and use 
the town centre as their base. Our aspiration is to 
create a busy “co-working” hub for entrepreneurs 
in the digital sector which will create more 
and better quality jobs in the town centre.

Committed Projects

There are a number of exciting 
projects in Rhyl town centre that have 
recently been committed to and are 
at various stages of progression.



Queen's Buildings
The Queen's Market buildings and former Savoy 
Hotel site have been identified as a key catalyst 
project in the regeneration of Rhyl town centre. 
The proposals include a contemporary market 
at the heart of the site along with a mix of high 
quality retail and food outlets, offices, apartments 
and open spaces sheltered from the weather. 
The new development will act as a key connector, 
providing better access and movement between the 
waterfront and the town centre.  It will also bring 
extra footfall in order to support local businesses.

Victorian Post Office

The project is part of a wider scheme to redevelop 
the unsightly former Post Office on the corner 
of Water Street and Wellington Road. In addition 
to the provision of a new short stay car park 
to improve accessibility of the town centre, 
the scheme also involves the renovation of the 
original historic Victorian Post Office building to 
provide an attractive retail unit on the ground 
floor and modern office and meeting space 
on the upper floors. The Town Council will 
occupy some of this space, bringing its services 
into the heart of the town centre, improving 
footfall and enhancing town centre vitality.
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THE

OPPORTUNITY



The following pages describe 8 big ideas 
to help shape the future of Rhyl town 
centre. They are based on the Key Areas 
of Focus, the 4 Biggest Issues and the 4 
Biggest Assets that we talked to more 
than 2,500 local people about over a 12 
month period in 2018-19. When we re-
shared the 8 big ideas at the beginning 
of 2019 feedback was really positive!

We thank all those that took part in shaping 
the ideas and those who continue to take 
part in making them a reality.

Further to the 8 big ideas that form the 
basis for the vision, we acknowledge that 
the small things are important too. Whilst 
not specifically covered within the 8 big 
ideas, consideration will be given to the 
following as the Vision progresses:  

• Location of parking both for 
residents and visitors 

• Toilets

• Provision / accessibility for people 
with disabilities including parking

• Signage in and around the town 

• Play provision for children, young 
people and families

• Community facilities specifically for the elderly 

• Street lighting 

• Bins/recycling 

• Street cleansing and the sea gulls issue



REUNITE the 
beach and the 
town centre

Create a busier town centre 
THROUGHOUT THE DAY 
and INTO THE EVENING

Transform the Queen's 
Buildings into a vibrant 

and BUSY DESTINATION

Expand the existing 
RECREATIONAL-led 
offer and DIVERSIFY the 
CHOICE in retail and food

Create CIVIC 
SPACES TO BE 
PROUD OF

Create GREAT PLACES 
TO SPEND TIME, 

whatever the weather

Create opportunities for 
the LOCAL COMMUNITY 

to shape their town and 
RAISE ASPIRATIONS

Make the town centre 
a PLACE FOR LOCALS; 
the tourists will follow

8  
Ideas

8

1

2

3

4

7

6

5
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The Principles
The Waterfront

Extend the High Street all 
the way to the beach

Potential to include new landmark or 
destination feature on the beach

Bring down the existing pedestrian bridge 
to open up visual links to the beach

Redesign the roundabout and East and 
West Parade to improve pedestrian 
connectivity to the beach 

De-clutter the Parade

Incorporate courtesy crossings at regular 
intervals to improve and encourage 
pedestrian movement between 
waterfront destinations (e.g. SC2) 
and the rest of the town centre 

Widen the pavement in front of the 
Queen's Buildings to encourage internal 
uses to spill-out into the street, creating 
a lively and vibrant environment

Exploit the events arena! Encourage 
community events and greater 
use of this existing asset

1
Reunite the beach 
and the Town Centre

2

The beach is one of Rhyl's greatest 
assets. Improving the relationship 
between the beach and the town 
centre will be essential to the 
future success of the town.

Landmark



QM High Street

Queen Street

West P
arade

East P
arade

EXTENSION OF 
High Street to Beach

Destination / 
Landmark on Beach

Removal of pedestrian 
bridge and redesign of 
roundabout

Re-design of 
east/west parade

Queen's Buildings 
Spill-out Space

Car park 
Refurbishment

SC2 
Waterpark

Events 
Arena

Connection to Stations
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Existing Committed AspirationalCompleted

1

1

1

2

3

4

4

5

2

3

4

5

7

6

6

7

8

8

9

9

2Beach Destination

Reunite the Beach and 
the Town Centre



Expand the existing 
recreational-led offer and 
diversify the choice in 
retail and food

2

Rhyl already has a number of 
recreational attractions, including 
the new SC2 waterpark, which is on 
track to attract an additional 200,000+ 
visitors to the town per year. The 
recreational offer should be expanded 
upon to create a wider range of 
popular leisure activities for all ages. 

A quality retail and food offer (utilising 
the great local produce of North 
Wales!) with independent shops and 
cafes, family restaurants, street food, 
quality pubs and live music will all help 
to make the town centre a welcoming 
and inclusive destination for all, whilst 
also creating jobs for local people.

6

4

Altrincham Markets

Altrincham Gateway



Expand the existing 
recreational-led 
offer and diversify 
the choice in 
retail and food
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Existing Committed AspirationalCompleted

SC2 
Waterpark

Kite Surfing

Beach Activities

Cycling Connectivity 
Including connection to Cycle Hub / 
Harbour Cafe

NEW  

Retail / Food / Drink 
Queen's Buildings / Sussex Street

NEW  

Independent Retail 
Contemporary Living and 
Independent Retail

1

2

3

4

5

5

6

6

4

3

2

1

5Altrincham Town Centre



365
Introducing a healthy mix of uses 
alongside the retail and commercial 
offer, including offices, co-working 
space and high quality residential 
development will help to ensure that 
there are feet and eyes on the streets 
throughout the day and at all times 
of the year. This will contribute to 
increased footfall for local retailers and  
a safer environment for everybody. It 
will also help to improve the number 
of good quality jobs within the town 
centre, transforming Rhyl into a bustling 
and a vibrant place all year round. 

Create a busier 
Town Centre 
throughout the 
day and into 
the evening

Day-to-evening Market Space

XXXXX

3
Residential above retail

Co-working space

Office space

Residential above retail 1 1

2 4

5
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Existing Committed AspirationalCompleted

Residential Above Retail 
Former Granite and Next

Tech Hub 
Costigans co-working space 
and coffee shop

POTENTIAL FUTURE  
Improvement of the White 
Rose Centre

POTENTIAL  

Office Space and 
Food / Drink 
Queen's Market

NEW  
Retail and Office Space 
Former Post Office Building

Clwyd Chambers 
Meeting Rooms and Conference Centre

1

2

3

4 

5 

6 

6 

3

1

1

2

4 

5 

Create a busier Town 
Centre throughout 
the day and into 
the evening



Create civic spaces 
to be proud of
Rhyl deserves beautiful, functional 
public spaces that people want to visit 
and locals can be proud of. The vision 
places an emphasis on the Town Hall 
Square and the High Street as key 
destinations within the town centre.  

4

1

1

Goose Green, Altrincham

2Fishergate, Preston

11 Blackburn Cathedral QuarterBlackburn Cathedral Quarter
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Town Hall Square

High Street

General Biodiversity 
improvements

1

1

2

2

Existing Committed AspirationalCompleted

Create civic spaces 
to be proud of



Create a focal point - a new epicentre 
for the town in its rightful place

De-clutter the square; create a stage-like 
setting that honours the architecture 
of the town hall

Extend the 'carpet' of the square up the 
surrounding building façades - consider 
the space holistically

Make it identifiable and accessible to all - 
"Meet me at the Town Hall"

Create an attractive and safe environment in 
which to wait / meet / gather

Make pedestrians a priority - consider 
pedestrian flows and desire lines 
(particularly Queen Street and Market Street)

Make it flexible - a place that can 
accommodate civic events and gatherings

Light the Town Hall - give it presence 
at all times of the day/night

Urbanus Kirchplatzen - sensitive lightingUrbanus Kirchplatzen

TOWN HALL SQUARE

The Principles
Town Hall Square

4

The Town Hall Square should be 
the heart of the town; a  beautiful, 
identifiable and accessible space 
that celebrates the architecture of 
the town hall and draws people in.

6



1

2

3

4

5

6

New surfacing providing 
'carpet' around Town Hall

Flexible space for 
community events

Seating

Existing trees

Proposed car park

Lighting to Town Hall
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Blackburn Cathedral

Altmarkt - simple but beautiful 
palette of materials

1

1

5

2

4

3

6

1

Existing Committed AspirationalCompleted



THE HIGH STREET

The Principles
The High Street

4

Re-connect with the beach

De-clutter

Green the street - introducing 
street trees if possible

Explore the reintroduction of one-way traffic 
towards the waterfront

Consider creating a balanced street with a 
narrow carriageway, wide pavements and 
courtesy crossings at regular intervals

Encourage shops and cafés to spill out 
into the street creating a lively and 
vibrant environment 

Provide integrated on-street parking 
and loading bays

Simple, high quality palette of materials

Introduce high quality residential 
development above retail units

The High Street is one of the key 
connectors between the town centre 
and the beach, yet this relationship 
is currently severed as soon as 
the High Street hits the Parade. 
Redesigning this key intersection, 
along with enhancements to the 
existing streetscape will transform 
the high street into a bustling 
destination to be proud of.

Residential above Retail

Above: Fishergate, Preston - narrow carriageway, 
wide pavements and courtesy crossings create a 
pleasant, pedestrian-friendly environment

42 5 6



Extension of High Street 
to beach

One way traffic towards 
waterfront

Wide pavements encourage 
retail spill-out

Residential above retail

Regular courtesy crossings

Integrated on-street parking

Introduce green elements

1

1

2

2

3

3

4

4

5

5

6

6

7

7

7
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Integrating green facades

Planters & seating

Street art

Spill-out space

7

7

3



Come rain or shine, Rhyl needs attractive and 
sheltered spaces for people to spend time 
in. Enhancing the town's sheltered east-west 
streets, creating attractive new courtyards 
and cosy indoor spaces would encourage 
people to stay in the town centre, even amidst 
the worst of the Great British weather! 

5
Create great places to spend time, 
whatever the weather

The Principles
Sussex Street, Queen Street Corner and Market Street

De-clutter

Pedestrian priority route with continuous 
surface material from facade to facade

Accommodates service vehicles one way

Take advantage of sheltered 
environment (particularly south facing 
market facade) - introduce street 
trees and encourage dwell-time

Encourage Queen's Buildings and 
surrounding uses to spill out 
into the street

Accommodate pop-up events 
/ street markets etc

Potential for catenary lighting 
to create attractive, human-
scale evening environment

Create key node at intersection between 
Sussex Street and Queen Street - narrow 
carriageway and widen pavements to 
create spill-out space on four corners

Use of lighting to accentuate 
the four chamfered corners
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Sussex Street and 
Queen Street Corner

Market Street 
improvements

Queen's Buildings 
Courtyards

1

1 1

2

3

3

2

Existing Committed AspirationalCompleted

Create great places 
to spend time, 
whatever the weather



SUSSEX STREET AND 
QUEEN STREET CORNER

Corner details and outdoor 
seating on the street

Queen's Market

High Street

Queen Street

Possible continuation 
of Sussex Street 
through to Church 
Street as part of 
potential future 
improvements to the 
White Rose Centre

5

1

1

2

2

3

3

4

4

5

5

Street trees

Seating

Pop-up events / street 
markets

Wide pavements encourage 
retail spill-out

Lighting the four corners

Trees and seating create an 
attractive streetscape

Spill-out space

5

4

1 2

4



55
QUEEN'S BUILDINGS 
COURTYARDS

Green courtyards

Tree planting

Market spill-out space

Potential for solar roofs 
on new buildings

Green walls and street art

Seating

Access to Sussex Street

Access to Queen Street

1
1

22

33

4

4

5

5

6

6

7
7

Street art and vertical greening

Sheltered spaces
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The Queen's Buildings are a key catalyst 
project in the regeneration of the town 
centre. The proposals currently include 
a contemporary market at the heart 
of the site, along with a mix of high 
quality retail and food outlets, offices 
and an open courtyard. The project will 
act as a key connector, providing better 
access and movement between the 
waterfront and the town centre. The 
project is subject to planning approval 
and further public consultation.

6
Transform the Queen's 
Buildings into a vibrant 
community asset
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Transform the 
Queen's Buildings 
into a vibrant 
community asset
Concept Designs



Focus on the local community first. Local 
people are the lifeblood of town centres 
and there is great opportunity to re-engage 
them in spending time and money in the 
town centre by providing the right offer. A 
town centre that provides for and is loved 
by its locals will be used year round and 
soon attract visitors from far and wide.

7
Make it a destination for locals... 
the tourists will follow

7

3

Bridgefield Street Pocket Park, 
Stockport
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5

1a

3

10

9

7

7

7

7
6

2

1b

8

11

4

Committed AspirationalExisting Completed

1a

1b

2

3

4

5

6

7

8

9

10

11

12

12

Train Station

Bus Station

Queen's Buildings

Activities on the beach  
From events to dog walking 

Cycle Connectivity 
Connection to Cycle Hub/Harbour Cafe

Kite Surfing

SC2 
Waterpark

Festivals / events 
Events Arena

Pavilion Theatre

Independent retail 
Fomer Granite and Next

Premier Inn

Travelodge

Library



This is really important to us. It is about how 
the Vision is delivered and by whom.

Empowering local people and businesses to take 
ownership of their town centre is one of the best 
ways to ensure respect, resilience and individuality 
within a town. By providing opportunities for the 
local community to shape Rhyl's town centre, it is 
hoped that a sense of pride and purpose will emerge 
among the community, contributing towards making 
the town centre more welcoming and, in turn, 
attracting investment, tourists and shoppers. 

We believe that the presence of the Business 
Improvement District and Town Council Offices 
within the town centre, along with the visibility 
of the Tech Hub by the station will help to raise 
aspirations and  deliver local action that begins to 
transform people's perceptions of the place.

8
Create opportunities for the 
local community to shape their 
town and raise aspirations
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Existing Committed AspirationalCompleted

1

2

3

4

5

Tech Hub 
Costigans co-working space 
and coffee shop

Community Events

Taking Pride in Town 
Centre Buildings 

Town Council Offices

Street Art

1

2

2

2

2

2

2

3

4

5



Thanks to its incredible landscapes 
and picturesque towns, tourism is 
booming in North Wales. With cities 
such as Chester and Liverpool also 
close by, Rhyl is well positioned 
to take advantage of these 
surrounding success stories. 

By developing its reputation as 
a place to live, work and use as a 
based for accessing wider leisure 
and employment opportunities Rhyl 
is putting itself back on the map! 

Anglesey

Snowdonia

The Wider 
Opportunity

Llandudno



Snowdonia

Llandudno

Chester

Liverpool

Rhyl

Clwydian Range & Dee 
Valley AONB



Next Steps

To move this vision forward the County 
Council and its partners will continue to 
work alongside businesses and local people,  
investing time and resources over the long 
term to deliver benefits to the community 
in Rhyl.  The next step is to create a more 
detailed set of plans, projects and policies 
that set out our aspirations for particular 
parts of the town centre and to get on with 
delivering them.  The adjacent page lists 
some of the key things we will need to do:



• Carry out further traffic modelling and 
design traffic improvement works

• Produce a public realm strategy and guide to 
materials for use in future improvements

• Develop public realm improvements 
for Town Hall Square, Market Street, 
High Street and Sussex Street

• Develop a concept design to reconnect 
the top of the high street with the beach

• Support better use of the beach 
for events and activities

• Deliver a major regeneration scheme 
on the Queen’s Buildings site

• Create an action plan to support 
development of the evening economy

• Attract new retail, food and drink businesses

• Create more small independent 
business space for new shops 
that bring improved offers

• Make sure it is easier for cyclists and 
pedestrians to get into and around the town

• Create new and improved town 
centre car parking close to shops, 
including better signage

• Develop a residential strategy for the 
Town Centre that delivers a better 
balance to the mix of tenures and helps 
to re-purpose disused retail space into 
quality town centre apartments

• Work with property owners to 
improve the look and the economic 
viability of their buildings

• Produce a ‘design brief’ for developers 
that outlines the requirements and quality 
expectations for new /refurbished buildings

• Work with the owners of the White 
Rose Centre to identify future 
improvements / redevelopment

• Submit bids for funding to Welsh 
Government and other sources

• Deliver a co-working space for new 
enterprises at the former Costigans 
building next to the bus and train station

• Relocate the Town Council into 
the heart of the town

Want to find out more? 
Go to Rhyl Vision 
(https://www.denbighshire.
gov.uk/en/resident/
community-and-living/rhyl/
rhyl-town-centre-plan.aspx)



Manchester Studio 
2 Back Grafton Street 
Altrincham, WA14 1DY

+44 (0)161 928 9281

London Studio 
Waterside, 
44-48 Wharf Road 
London, N1 7UX

+44 (0)207 253 5678

Liverpool Studio 
Tempest 5.3,  
12 Tithebarn Street 
Liverpool, L2 2DT

+44 (0)151 363 1230

info@planit-ie.com  
www.planit-ie.com


